Set the pace for change
Digital tools are going to be vital in creating a smoke-free future. We’re
doing things at pace, rethinking the way we work, and harnessing the
potential of technology to disrupt and improve what we do. We’re
creating the digital services and solutions that our customers want,
and delivering fantastic products that offer millions of legal age
smokers less harmful alternatives that adult smokers can fully switch
to.
We set ourselves three targets. Make things happen quickly. Deliver at
scale. And make a lasting impression.
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The PMI Digital Mission
We want to make meaningful and lasting connections between
PMI and our customers. We’re creating new platforms to showcase our new smoke-free products and meet growing demand –
using multiple channels and utilising the very latest digital tools.
If you want to break new ground and be proud of what you do,
this is a chance to deliver better alternatives to cigarettes for
millions of adults who would otherwise continue to smoke.
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